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ALL RUNNERS
ARE BEAUTIFUL

THE POWER OF A SMILE AT THE FINISH LINE

We see running as something infectious.
A simple, natural energy that can spark between people, cross
neighbourhoods, and inspire entire communities.

It doesn’t matter how old you are, how fast you run, or how much
experience you have.

What counts is your willingness to step outside.

Running has a remarkable ability to transform: it turns any path into
an adventure, any weekend into a memorable moment, and anyone
into a runner.

Twenty-one kilometres become not just a challenge, but a journey
finished with a radiant smile.

Our aim is to keep sharing this energy—to see more shoes ready by
the door, more people heading out for a run, so everyone can
discover their own beauty, strength, and joy at the finish line.

From first to last, all are welcome, because we believe that,
All Runners Are Beautiful.
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RAGE ANALYSIS

The Coelmo Napoli City Half Marathon 2026 demonstrates steady growth
and a strong position among top half marathons in Italy and abroad. The
diverse mix of ages, genders, and backgrounds shows that the event is
increasingly international and inclusive, connecting many profiles through a
single sporting experience.

GENDER

« Women: 3.184
e Men: 6.612 []

AGE GROUPS

« 18-35 3.567
. 36-45 2.309
« 46—-55 2.314
- b6-65 W s 1322
- 66-75 B M 262
- /6—-85 B I 22



HIGHLIGHTS

In 2026, the event shone by delivering both athletic competition and
community engagement: on the one hand, the sporting and competitive
aspect; on the other, the ability to foster a sense of community, side events and
encourage widespread participation. Its solid metrics underline its growing
importance on the national and world running stage.
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COELMO NAPOLI CITY HALF MARATHON

9.062

FROM CAMPANIA

.084

FROM OTHER REGIONS

2.619

INTERNATIONAL

9.309

.219

FROM OTHER
REGIONS

331

FROM CAMPANIA

103

FAMILY RUN & FRIENDS

INTERNATIONAL

179

FROM CAMPANIA

283

HYUNDAI RELAY

134

FROM OTHER
REGIONS

264

INTERNATIONAL

187




INTERNATIONAL
PARTIGIPATION

Foreign runners: 5.728 | 52% of the total
Countries represented: 117

Global involvement is key to the identity of the Coelmo Napoli City
Half Marathon 2026. The diversity of the countries represented and
the strong international participation reinforce the event's global
profile and Napoli's role as a sporting destination capable of
attracting runners, their companions and communities from
across Europe and beyond.




TOP 10 FOREIGN COUNTRIES

Czech Repubilic: 1.082
Great Britain: 714
France: 541
Germany: 487

Spain: 428

@ Other countries: 1.659

Poland: 398
Slovakia: 143
USA: 138
Netherlands: 121
Argentina: 117
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ELITE ATHLETES

YEMAN CRIPPA
00:59:0| ®

NEW ITALIAN RECORD




In Napoli, Yeman Crippa has written a new chapter in Italian athletics, winning
the 2026 Coelmo Napoli City Half Marathon in 59:01 and setting a new Italian
half-marathon record. With Crippa’s men’s record and Sofiia Yaremchuk’s
women's record, Napoli stands unique in Italy’s history holding both national
records simultaneously. A result made all the more significant by the
presence of 42 invited elite athletes, confirming the event's growing

international prestige
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NEW ITALIAN RECORD

YEMAN
GRIPPA
00:39:01 W N

LUCY NTHENYA
NDAMBUKI
01:08:48

/

ANDREA KIPTOO
00:99:2] ==

NELLY JEPTOO
01:09:26 ==

KAPKAMA OWEN SUSANNA

KORIR SAAPUNKI

00:59:42 EE= 01:(0:35 ==
SARA BOTTARELLI

Ol:14:11
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AGE GRUUPS

e 18—3b (0]
« 36—45 D 194

« 46—-5b D 149
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FAMILY RUN & FRIENDS

The Family Run & Friends was the most open, inclusive and supportive
event of the weekend, transforming the run into a shared experience for
families, children, supporters and the wider commmunity. Within the Mostra
d’Oltremare, sport took on an accessible and festive dimension, capable
of engaging diverse audiences in a single space for participation, whilst
supporting SOS Sostenitori Ospedale Santobono ETS, to which part of the
proceeds were donated.



SOSTENITO!
OSPEDALE
SANTOBONG




VOLUNTEERS

The volunteers played a vital role in shaping the race experience, bringing
energy, a strong presence and a spirit of service to every aspect of the
event. From the race course to the race village, their support reinforced the
sense of welcome and belonging that makes the event a collective
experience, not just a sporting one.

460 30

VOLUNTEERS MARSHAL
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#GOMMUNITIES

2

PARTENOPE PACE TEAM

The Partenope Pace Team and Fastwalking have broadened the scope of
participation, offering different yet complementary approaches within the
event. On the one hand, support for those aiming to achieve their personal
best times; on the other, a more accessible and gradual approach to
exercise: two different ways of experiencing running, united by the same
spirit of sharing.

' COELMO NAPOLI GITy
2 HALF MARATHON
22 FEBBRAIO 2025




RUNNING DOCTORS
& ITALIAN RED GROSS

The Running Doctors and the Italian Red Cross brought a tangible message of care,
responsibility and shared wellbeing to the race. Their presence along the route
reinforced the idea of an event that successfully combines performance, support
and personal care, making the Coelmo Napoli City Half Marathon an even more
fulfilling and meaningful experience.
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HEART NAPOLI RUN GLUB

Heart Napoli Run Club has been one of the most authentic expressions of
Naples’ new running community: a young, inclusive group that has
succeeded in bringing many solo runners into the fold, transforming
training sessions into opportunities to socialise. Thanks to the direct
involvement of clubs and communities in Naples, Florence, Sicily, Lugano
and other Italian cities, it has helped to generate almost 200 participants
linked to this network, confirming the value of running as a means of
connection, belonging and sharing.




PEGAONDA & MUSIC POINTS

Music accompanied the race, transforming the course into an even more vibrant,
engaging and distinctive space. With PegaOnda and Music Points dotted along the
route, the Coelmo Napoli City Half Marathon enhanced the overall experience,
drawing runners and spectators into an atmosphere of energy, camaraderie and
participation.
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ADIDAS RUNNERS & NSS

The partnership between adidas and nss edicola has highlighted the
communal aspect of running, engaging the running community and
numerous running clubs in a meaningful way. Through the Shake Out City
Run, the initiative has transformed the run-up to the race into a shared
experience, bringing together sport, the city and a sense of belonging.
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WE RUN AGAIN

With ‘We Run Again’, Napoli Running has strengthened its social
commitment by transforming running into a practical tool for personal
growth and reintegration. The project, developed in collaboration with the
“Pasquale Mandato” Prison in Secondigliano, has placed the individual
and their potential for change at its heart, culminating in genuine
participation in the event: some inmates took part in the relay race,
making the educational and symbolic value of the initiative even more
tangible.
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RUN, DONATE AND SAVE

With ‘Run, Donate and Save’, Napoli Running has brought together sport,
sustainability and solidarity through a simple yet highly impactful gesture:
donating running shoes in good condition to people experiencing homelessness
supported by the Shekina Youth Pastoral Centre. In partnership with Sport7, the
initiative has given new life to a sports item, transforming participation in the event
into a concrete act of solidarity and social responsibility

i ILCENTRO
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ggg‘IFORALE GIOVANILE SHEKINA E SPORT?

: g SPORT/
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CHARITY PROGRAM

The Charity Program has broadened the event's social reach, bringing together
a diverse range of organisations united by a shared desire to make a difference
through sport. With realbuzz, an international partner connecting runners,
charities and endurance events; with Sport Senza Frontiere, committed to the
inclusion of vulnerable children and young people through sport; and with the
Gabriella Fabbrocini Foundation, active in supporting scientific research and
prevention, the Coelmo Napoli City Half Marathon has strengthened its role as a
platform capable of combining participation, awareness-raising and
fundraising.
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CYECOEVENT

SUSTAINABILITY g

The 2026 edition reinforced the event's commitment to more
sustainable catering management through practical solutions
designed to reduce the use of single-use plastic. Water was distributed
along the route and in the event areas using Foopak Bio Natura
compostable cups, whilst the partnership with Plastic Free helped to
consolidate the event's progress towards increasingly responsible
practices that are consistent with a concrete environmental vision.

72.800 2 | 45,000 i

PLASTIC

ol Eusf!mn%gﬂﬁ:él} MARE,
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COMMUNICATION

Digital coommunication was crucial, engaging participants before, during,
and after the race through social media, newsletters, and the website,
turning every phase into a chance for connection and visibility.

The data is current as of 30 March 2026.

VIEWS

175.020

REACH

670.300

VIEWING TIME

1866 bH




ONLINE ADVERTISING

Impressions: Clicks: CTA and Endu Reach (Meta only):
1471.089 43.195 clicks on website: 9 798 136
0430
FB Reach: FB Followers: FB Views:
1.9 MLN 19.063 8. MLN
IG Reach: IG Followers: IG Views:
1.9 MLN 11452

META interactions:



WEBSITE

Annual users: New users: Interaction:
159.30I 01.894 026.66l
Average stay: Mobile traffic: Google sessions:
IMINISSEC  75,7% 66.152
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NEWSLETTER

Database:

EN:79.364
IT: 12.33
CZ:104.091

CTA:

367
Campaigns:

108

Sends:

7190.846

Opening
rate:

39,017%
Clicks:

16.993

Hapoli Running Team

TITLE PRETHER

AN PRRTNERS
(CT—

-“. RUACZECH T

IRETITUTIORS

Fes i
= =8 e x
= .\H[_!\ o ESERCITO

SPORT INSTITUTIDNS
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.% MNAPOLI
Ny AUNMING

HFE EENTER

MOOVIT

Sent Push Notifications:

20.000

Sent Pop-up Notifications:

00.000

Opened Pop-up
Notifications:

31.893

FOOTER NEWSLETTER

1 MoovIT Mow

L Pronto a mggiungere |3 Coelmo Napoli
City Half Marathon con Moowit? Trowvs il
percorso pid veloce con i mezzi pubblici =

La Family Run & Friends arriva
a Napoli L

T Corr, sarridi, condividi; Farmily Run & Friends il
212 alla Mostra e'Oltremare, 2 ko, festa, maglia
= medaglia par tutti

Piznifica il viaggio con Moovit <§

CLICCA QuI
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STREAMING & TV

The Coelmo Napoli City Half Marathon benefited from extensive and
comprehensive video coverage, which effectively showcased both the
sporting aspect of the event and the city’'s story. Through television
productions, editorial content and live broadcasts on Napoli Running'’s
digital platforms, the race reached a wider audience, strengthening its
national profile and visibility even beyond the day of the event.

DOCUMENTARY soemmeer

TV appearances: Total Coverage:

14 109.522 _

Total AMR: Lenght:

30,525 255" P B

Best Coverage:

32.171

“CORRICGON  ~icarus

TV appearances:

24

Total Coverage:

300.836

Coverage Period:

rrom 03/03 10 21/03




SPORTITALIA @

sporlitalia

Regional TV:

Total Coverage:

320.6al

Coverage Period:

rroM 03/05 10 30/05

LIVE
STREAMING

Best content views:

INTERNATIONAL
LIVE STREAMING

18485

Total views:

02.100

Viewing time:

6.171

Impressions:

290.822

Click Through Rate:

10,1%
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MEDIA PROMOTION
[PRINT & ONLINE)

The press office’s work supported the event’s positioning through ongoing
communication aimed at journalists, sports media and general-interest
publications. The provision of a dedicated press centre and media
relations efforts helped to raise the event's profile and reinforce its
standing within the national running scene.

Press Press Total media Total online Print
releases: conferences: coverage: coverage: media:

2l 3 697 093 138

Gazzetta ACTIVE

Cripps batte il record italiano alla mezza maratona di Mapoli.
I 1 settima miglior performance mondiale del 2026

“ Per Yeman Crippa vittoria e
record italiano nella mezza et 1 b ek e b s s Ot s
maratﬂna a Napﬂll Fza rebeet £ o afa Teelneg Kapall oy Half Maraibas?® 15nrdre

GAZZETTA DELLO SPORT CORRIERE DEL MEZZOGIORNO

Contient s SpaT
[ 22 FEBBRAID 2026

NES  CKIRE. (FMANT  UOEP O MDAAL IR TEMGNEL VN

[ arreviid |

Yeman Crippa demolisce il
record italiano di mezza
maratona! Secondo

europeo di sempre, che Yernan Crippa, vittoria @ dopplo primato della
tempo a Hﬂ]ll]'l Coelmo Mapoli City Half Marathen

& rewrviile witena 2 Loy Nikonye Hdavbas

CORRIERE DELLO SPORT
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Yeman Crippa domina la mezza di Napoli.
Nuovo record italiano

In una gora perlette, Yemaon Srigpa he idenfele ollo Coclme Mopeli ity Hall Morathon, congwisiands # s
racard Anlions culla digtanza delin mezsn marnkann

i Sk R
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Crippa record italiano: 59:01 nella
mezza!
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At raalaau s

e ek 31 ST R g e R L n i e
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Frrar Cripps (PharaTrdsy

ST IR T T e

RUNNER’S WORLD i A . R iy

ATLETICA ITALIANA

TLA*MATTINO

Nuovo record italiano per Yeman Crippa, 59:01
a"a Coe‘mﬂ Napoli City Half Marathﬂn Atletica, Yeman Crippa

domina la mezza
Mupl fesleggie i graoce S0 gif Onos di Cagilale Surcpes aelo Spor 2026 maratona di Napoli: nuove

|35t vt SN TR P 2 b Bl i, ¢ b or onz ane e
| W el ARl IN0D, S0 AN mstrl pan, o ee dinsees by
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Yeman Crippa, un
[enomeno alla Napoli
Half Marathon:
vittoria e primato
italiano

di Marco Cainzzo

It treatinn trionfa in 538:01, abhassando it suo record precedente oi 25 @
secondi. Successo por la gara di 21 km snlle strade cittadine con
diecimila runner da 17 nazioni Lisscaltn & fsorunts
agli albhonati
prarmium
22 FERBRAID 2020 ALLE I:57 % 1 MIHUTI LA LETTURS.

LA REPUBBLICA
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ADVERTISING
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OUTDOOR PROMOTION

The campaign also found its way into the urban fabric, bringing the
event’s message beyond digital channels and into the daily life of the
city. Billboards, transport networks and signage throughout the area
reinforced the race’s presence in public spaces, boosting the event's

visibility and fostering direct engagement with residents, runners and
visitors.

ANM tickets: Posters displayed EAV tickets:
300.000 EAV, ANM, Napoli Servizi: 20.000
0l2

WELCOME ON BOARD /N MULTIPLE LANGUAGES ON EAV TRAINS

ke - ALL RUNNERS
GOELMO B5RAI0 2026 ARE BEAUTIFUL

NAPOLI CITY HALF MARATHON

39
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INTERNATIONAL
PROMOTION &
DIREGT MARKETING

The Coelmo Napoli City Half Marathon has consolidated its international
profile thanks to an active presence at major international running
expos, ongoing engagement with international contacts, the support of
62 international tour operators, and visibility on the specialist registration
portals Finishers and World's Marathons. This integrated promotional
strategy has strengthened the race’s positioning in overseas markets and
expanded opportunities for engagement with runners and industry
professionals.

International
EXPOs:

17

International
tour operators:

62

L
= Marathans

FLORENCE KRAKOV BERLIN



COELMO NAPOLI CITY

HALF MARATHON
22.2.2026

COELMO
NAPOLI CITY
i HALF MARATHON
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#INSTITUTIONS
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NAPOLI
MUNICIPALITY

The growth of the Coelmo Napoli City Half Marathon also depends on the
ability to ensure effective coordination between the key public bodies
involved in organising the event. From security to transport, and from
urban services to local policing, this joint effort reinforces the event's
status as a sporting fixture of both local and international significance.




NAPOLI EUROPEAN
CAPITAL OF SPORT
2026

NAPOLI

EURDPEAN GAPITAL

OF SPORT 2
igh]lah .i'_ 1 L -l,.lf..!-,J

Errate

¥ - »*
=L A ST SF SFEAT E13 3 LHIZHE CONI
tﬁ NAPOLI dgﬁg P S USS | ﬁ e,

ITALY e
CORIHE [ MaRGU .

4



ITALIAN ARMY
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MUNICIPAL POLIGE
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“ANM - AZIENDA
NAPOLETANA MUBILIT "
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“EAV - ENTE AUTONOMO
VOLTURNO”
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“ASIA - AZIENDA SERVIZI
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OFFICIAL VIDEO PROMO




“ABGC - AGQUA
BENE COMUNE”

FRRING ARFRAD
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ABC

Acqua Bene Comune

OFFICIAL VIDEO PROMO
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SPORT EXPO

The Coelmo Napoli City Half Marathon has an impact that extends beyond
the sporting sphere, driving visitor numbers, spending and visibility for the
local area. The growth in participation, the increase in runners from
outside the region and from abroad, and the length of time they spend in
the city confirm the event's value as a driver of visitor appeal and
economic benefits.

S WELCOMETO wf spum EXPO

e . o




ENTERTAINMENT
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VISITORS

AFTER PARTY

WALL OF SIGNS
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RUNNER
FROM
CAMPANIA

2.068

RUNNERS
FROM OUTSIDE
CAMPANIA

3.219

INTERNATIONAL
RUNNERS

0.728

TOTAL
RUNNERS

1.015

TOTAL
VISITORS 2026

ACCOMPANYING
PEOPLE

.033

ACCOMPANYING
PEOPLE

6.405

ACCOMPANYING
PEOPLE

1.306

TOTAL
ACCOMPANYING
PEOPLE

14.744

TOTAL
VISITORS
FROM CAMPANIA

3.101

TOTAL
ITALIAN
VISITORS

9.624

TOTAL
INTERNATIONAL
VISITORS

13.034

TOTAL
VISITORS

29.799

AVERAGE TOTAL
SPENDING DIRECT
PER CAPITA SPENDING

£60 £186.033

AVERAGE TOTAL
SPENDING DIRECT
PER CAPITA SPENDING

qram  €1.154.900

AVERAGE TOTAL
SPENDING DIRECT
PER CAPITA SPENDING

R €4.431.710

¥

TOTAL DIRECT
ECONOMIC IMPACT

€ 9.77 MLN.

Note: The calculation of the total number of visitors was obtained from the total number of runners in 2026,
applying an estimated coefficient of +0.499 to calculate the number of accompanying people for runners from
Campania, +1.99 to calculate the number of accompanying people for Italian runners from outside Campania, and
+2.27 to calculate the total number of accompanying people for international runners.




TOTAL DIRECT

EGONOMIG IMPACT

TOTAL
ITALIAN AND
FOREIGN
VISITORS

>

DIRECT
ECONOMIC IMPACT

€ 9.77T MLN.

Changes in the ec onomy
resulting from DIRECT
SPENDING by the event
organisers and visitors (e.g.
hotels, restaurants, transport,
etc.)

DIRECT ECONOMIC
IMPACT

AVERAGE
HOTEL STAY

N 12NIBHTS
€4 3-4NIGHTS

FOOD & BEVERAGE
SERVICES

5& TRANSPORT
oo SERVICES

£ 9.77 MLN.
719% cor

INDIRECT
ECONOMIC IMPACT

£ 1.6 MLN.

DIRECT ECONOMIC IMPACT INDIRECT ECONOMIC IMPACT

Changes in the economy
resulting from the costs that
businesses incur in providing

services to end users (e.g.
purchases of tablecloths, raw
materials, fuel, etc.)
MULTIPLIER EFFECT

INDIRECT
ECONOMIC
IMPACT

£ 1.56 MLN.
21% eop

TOTAL GROSS
DOMESTIC PRODUCT

£ 7.33 MLN.

TOTAL ECONOMIC IMPACT

TOTAL direct and indirect
economic impact

57



START AND FINISH
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FINISH RIBBON

COELMO NAPOLICITY
HALF MARATHON
~ 22FEBBRAID 2025
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OFFICIAL T-SHIRT
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EXPO STANDS
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INFLATABLES
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RACGE KIT
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GUEST AREA
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INJECTION & TV SPOTS
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REFRESHMENT POINTS

75



NAPOLI ROADMAP 2030

Coelmo Napoli City Half Marathon

The Coelmo Napoli City Half Marathon was created with a clear vision: to
become one of Europe’s most iconic running events, combining elite
performance, mass participation and a significant impact on the local
area. The event's growth strategy is based on progressive and
measurable objectives, designed to strengthen Napoli's position as one
of the world’s leading running destinations.

appeal for international-level elite athletes.

The objective is twofold: to target the race record, going
below 59 minutes, and to reach 12,000 participants, further
raising the competitive level and strengthening the event'’s

will further strengthen the event’s positioning.

The next step is even more ambitious: to break the
European record of 58'41” and the race record, while
also surpassing 15,000 participants. The awarding of
the Italian National Half Marathon Championships

A definitive positioning leap: entering the
SuperHalfs circuit, establishing the event as a
global destination for runners, moving into the
low 58-minute range, and consolidating the race
among the top 10 half marathons in Europe. At
this stage, the event will be structured as a

limited-entry race, consolidating the cap at 15,000
runners.

The key milestone will define this phase: the

organization of the European Running

2 U 3 U Business Conference, positioning Napolias a
reference hub for the international dialogue
on athletics.
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At the same time, a strategic focus will be placed on families, with the aim
of attracting 5,000 participants to the Family Run & Friends, an initiative
with a strong emphasis on charity and charitable giving.

EUROPEAN
> EUROPEAN RUNNING BUSINESS
6 ATHLETICS HALFS CONFERENCE

YOUR SPORT FOR LIFE Napoli 2030




UPGOMING NAPOLI
RUNNING EVENTS

“Walk of Life”

With Walk of Life, Napoli Running continues its commitment to supporting events that
combine sport and charity, reaffirming running as a means of raising awareness and
fostering community involvement. The event is a key fixture in the city’s calendar,
bringing together a diverse range of people around a shared cause.

“Bosco in Rosa”

The Bosco in Rosa reaffirms Napoli Running’s commitment to promoting events that
combine wellbeing, participation and social value. Set against the unique backdrop of
the Real Bosco di Capodimonte, the event continues to be a celebration of women and
the sharing of an open, inclusive and accessible sporting experience.

“Sorrento Positano — La Panoramica”

With ‘Sorrento Positano — La Panoramica’, Napoli Running is reviving one of the most
iconic events on its calendar, one that successfully combines sport, stunning scenery
and the region’s unique appeal. More than just a race, it remains an immersive
experience that showcases the beauty of the coastline and strengthens the bond
between running and the destination.
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THANKS TO OUR PARTNERS
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THANKS TO OUR PARTNERS
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